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• What is ART, Inc.?  

• Why use art for 

team-building 

activities?  

• What are the 

benefits for a 

company? 

• How does it work? 

• Where can the 

workshop be held? 

• How much does it 

cost? 

Art, Inc. – The Basics: 



• Introductory Looking Activity 

• Personal Responses in Writing 

• Power + Privilege Activity 

• Alternative Reality Narratives 

• Story-Making Challenge 

• Blindfold/Drawing Activity 

• Ball Pass & Tell  

• Scavenger Hunt 

Choose Your Team Building Adventure: 



Art, Inc. – Tips & Tricks: 

• Communicate, Communicate, Communicate 

• Create Goals for the Group 

• Business Connections 

• Be Organized 

• Know Your Audience 

• Tailoring the Program 

• Collaborate  & Communicate                                   

with Colleagues 

• Special Events 

• Development 

• Security 

• Be Fun & Have Fun! 
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Art Break 
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Team Inspiration 
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Team Creation 
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Speak the same language. 
– Effective dialogue 

– Listening skills 

– Peer feedback 

– Personal interaction styles 

– Team building 

– Leadership 

– Respect 

– Diversity 

– Creative problem solving 

– Critical thinking 

– Creativity and innovation 

– Employee morale 
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Not Business as Usual….. 
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Museum, Inc. 
& 

The Art of Continuing Legal Education  
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Mission: The Minneapolis Institute of Arts enriches the community by collecting, 
preserving, and making accessible outstanding works of art from the world’s diverse 

cultures. 

  
Vision: Inspiring wonder through the power of art 

  
Values:  Accessibility, Excellence, Respect, Preservation, Creativity, Learning, Integrity 

  
 







More Real? Legal Ethics 

and Art in the Age of 

Truthiness 









RULE 1.0: TERMINOLOGY 

 

(a) “Belief” or “believes” denotes that the person involved actually 

supposed the fact in question to be true. A person’s belief may be 

inferred from circumstances.  

 

(g) “Knowingly,” “known,” or “knows” denotes actual knowledge of 

the fact in question. A person’s knowledge may be inferred from 

circumstances.  

 

(i) “Reasonable” or “reasonably” when used in relation to conduct by 

a lawyer denotes the conduct of a reasonably prudent and competent 

lawyer.  

 

(k) “Reasonably should know” when used in reference to a lawyer 

denotes that a lawyer of reasonable prudence and competence would 

ascertain the matter in question.  



RULE 8.4: MISCONDUCT  

 

It is professional misconduct for a lawyer to:  

(c) engage in conduct involving dishonesty, fraud, deceit, 

or misrepresentation; 



RULE 7.1: COMMUNICATIONS CONCERNING A LAWYER’S 

SERVICES  

 

A lawyer shall not make a false or misleading communication about the 

lawyer or the lawyer’s services. A communication is false or misleading 

if it contains a material misrepresentation of fact or law, or omits a fact 

necessary to make the statement considered as a whole not materially 

misleading. 

 

   In re 95-30, 550 N.W.2d 616 (Minn. 1996) 



Who Owns Art?: A Panel 
Discussion on Art and Law 


